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Global Ad Blocking Growth o

Blocking ads continues to build on the strong growth rates seen during 2013 and
2014,

The findings

* Globally, usage of ad blockers grew by 41% YoY (Q2 2014 - Q2 2015). @

* As of June 2015, there were 198 million monthly active users for the major browser extensions
that block ads.

Global monthly active ad
blocking software users (desktop)
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We deliver

remarkable experiences and relationships
that inspire advocacy and action.




It’s trite to repeat it ad nauseam, but
technology has changed the face of our
industry, and WPP has - from the outset
- fully embraced that challenge with
developments such as WPP Digital, WPP

Ventures and our investments in DATA,

CONTENT, and Ad TECH.
Sir, Martin Sorrell,
THE WIRE, Quarter 2 2015
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AUDIENCE
PROFILING
Knowing
consumers thru
social and digital
data.

CONTENT
CREATION
Real-time/
relevant
content

COMMUNITY
MANAGEMENT
Response with
humanity.

SOCIAL CRM

Back-end infrastructure
uses social data to unlock
value and build lasting
relationships.

PERFORMANCE
MARKETING

Reach right people with
right context in right
time.

SOCIAL CARE
Front-end customer
support.




ALL THE TOOLS

AUDIENCE PROFILING
Knowing Consumers Thru
Social and Digital Data.
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Notifications | Insights Publishing Tools

Overview When Your Fans Are Online  Post Types  Top Posts from Pages You Wat

facebook

Data shown for a recent 1.week period. Times of day are shown in you

Likes |NS|GHTS

Reach

Page Views
Actions on Page
Posts

Events

Videos

People

Messages
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Numbers of
people.

Frequency

Knowing Your Superfans

Segment active fans by numbers of interaction S 0.08 9
gives you the whole new view of your fans. uper Supe
As a community director, you can starts to know Fans Fan
your fans more and level up engagers. (44 Fans)
Once a week+ 44
2015 5 - 10H Active Fans Analysis 0.35¢9
Active Fans 52,432 Engage
Once a month+ 228
Total Total Interactions 65,032
Posts 88
Passerby 99.579
Interaction per fans. 1
ion p (52,204 Fans) Passerb
Avg.
Interaction per post. 739
52,432
Remark:

Active fans means the Facebook users who has liked your posts in fan page in certain period. Since comment and share can’t represent
positive attitude, we exclude comment and share.
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Why like us?

R

Who Am | for?

tent Proposition

Who Am I?
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WWW. Dagemodo.com

, pagemodo

Grow Your Business with Powerful
Social Media Marketing Tools




WHO'S AWESOME?
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Showcase



2015 Cannes Lions

Tam Airlines - Own Board Magazine







2016 Cannes Lions

HOME Magazine - It’s Not OK

TV TOOTTT TR YOU T TR U AT
] 1 { oo, the . e '.). .fl‘l.' ) e and
fully v » above. With mox 1%en n
ticnl space betvweon the ving atea a 1
s one of Vicka's noermegotial
t the o of th Kith o wWih
Mam, Dad and frocue o ho o
coh t nower fooks CIc t qually avon
| PLy. a Tl ' botex]
» ] | 4 4 P ' 1 N °







2015 Cannes Lions

Vangardist Magazine - The HIV+ Issue
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VANGARDIST

----------------------

VANGARDIS|

THIS MAGAZINE
HAS BEEN PRINTED
WITH THE BLOOD OF

HiV+

PEOPLE
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2014 Cannes Lions

The Sunday Times Culture Magazine - ICONS







2013 Cannes Lions

The End of the Silent Magazine
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ARE MESSAGING APPS THE NEXT

FRONTIER FOR BRAND?

Messaging Apps Have Surpassed Social Networks
Monthly active users for top 4 social networks and messaging apps 3,500

3,000

=Big 4 Messaging Apps

—Big 4 Social Networking Apps 2,500

2,000

Millions

1,500

1,000
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OgilvyOne

worldwide



