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SOCIAL CRM

Back-end infrastructure
uses social data to unlock
value and build lasting
relationships.

AUDIENCE CONTENT COMMUNITY PERFORMANCE

PROFILING CREATION MANAGEMENT MARKETING SOCIAL CARE
Knowing Real-time/ Response with Reach right people with 3
consumers thru  relevant humanity. right context in right Front-end customer
social and digital content time. support.
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ALL THE TOOLS

AUDIENCE PROFILING
Knowing Consumers Thru
Social and Digital Data.
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SOCIAL CARE

PENNYWISE
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YOUR .
'SOCIAL LISTENING
PLATFORM




Running a simple query
PRO PLATFORM™ TIPS

www.globalwebindex.net



THE SOCIAL INSIGHTS AND OPTIMIZATION PLATFORM



Choose an Audience to Start

Everyone on Facebook

People connected to your Page

A Custom Audience
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‘He wants may hem'? Let’s give him mayhem.” #CopperTV
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v PR PrR

TRAILER: bit ly/11V1sqz
¥J Promoted by Copper
JMGordonLaw

= QU] | Prpm———
pmw rsonatized Magaane

Best Cmes For Small Business Employees zite to/11WEW0q

gsm

L o2 | benwilderv

f ¥ B.22pmwa Untappd

allbusiness

Dnnking a Slingshot Porter by @Trophybrewing at
@Trophybrew untp.it

ijANEauthor I v

Add THE TANGLED WEB to your summer reading list, but
buckle up. This is not all moonlight and roses. #Suspense #pdfi
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Show Conversation
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SOCIAL LISTENING: MONITORING OR INSIGHT EXPLORING

CONVERSATION TECHNOLOGY ACTION REPORTS
CRITERIA
Keywords & data gathering Channels & timeframe Data analysis & insight

COMPETITORS
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Social Listening Tools: language matters.

Global vendors Local vendors
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WWW. Dagemodo.com

, pagemodo

Grow Your Business with Powerful
Social Media Marketing Tools




Social Media Management Platform
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TWITTER STATS

New Fans 2,452
» 'Unliked Your Page 276

$72% 4 28% 21!

Page Impressions 38,266
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On Facebook | Excel Export
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Number of fans [ 15K POSts per day 03 | Profile
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Detailed analytics

CONTENT TIMES & TYPES INFLUENCERS FAN POSTS AD VALUE HISTORY VIDEOS




Fanpage Karma-ig i E i H B

e

MON TUE WED THU FRI SAT SUN
tATE BY P( Y}
Type Total Avg Likes Avg Comments Avg Shares Avi. Total Reactions
Status 0
Fictures 10 168 LR} LE ) 430
Links 30 140 50 n 957
Videos 10 33 10 10 35
Offers 0
Music 0
Slideshows 0 : : : 0 [ e |
Others )

Total 70 480 58 61 599



DEFINING MARKETING INTENT

Efficiency
Brands who want to improve and

socialize their existing content
publishing model.

Content Optimizer

Model

Creativity i Effectiveness

Brands who want to evolve to a more strategic use of content in
order to reach specific business goals.

Editorial Model

Pivotal: Speed & Agility Pivotal: Trends

Curator Model
Pivotal: Collaboration

Community Platform Model
Pivotal: Engagement

Partner Model

Pivotal: Major Scale

Lead Gen Model

Pivotal: Leads

Real Time Marketing Model

Business Transformation

Brands who want to fully transform to a
content-centric business.

Brand Media Company

Model
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