
以數據為本，創造⽣⽣不息的數位⽣態
圈，經營忠實⽀持者． 
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社群⾏銷，打造你的品牌價值！





SOCIAL	CRM 
Back-end	infrastructure	
uses	social	data	to	unlock	
value	and	build	lasting	
relationships.

SOCIAL	CARE 
Front-end	customer	
support.

PERFORMANCE	
MARKETING  
Reach	right	people	with	
right	context	in	right	
time.

AUDIENCE	
PROFILING  
Knowing	
consumers	thru	
social	and	digital	
data.

CONTENT	
CREATION 
Real-time/
relevant	
content

COMMUNITY	
MANAGEMENT	
Response	with	
humanity.

Social@Ogilvy	Service 
	



ALL	THE	TOOLS

Content	Creation

Community	
Management

SOCIAL	CRM

SOCIAL	CARE 

PERFORMANCE	
MARKETING

SOCIAL	SHOPPING 

AUDIENCE	PROFILING  
Knowing	Consumers	Thru	
Social	and	Digital	Data.



再來60 分鐘內| 看消費者的數據來源

從數據成為策略 

數位⽣態圈的形成 

*會有很多⼯具，可⼩抄



Who Am I for?

Why like us? Who Am I?

Content Proposition



內容定位策略
Who Am I for? 

消費者想要什麼︖

Content Proposition

Why Like Us? 

有何未滿⾜需求︖

Who Am I? 

我們機會點



疑惑

怎麼描繪消費者 
才不是25-40的模糊概念 
才能瞄準到對的⼈ 
找到對的洞察 
發展適合的策略︖



2) Content Proposition
Who am I for?

Why like us?

Who am I?



Who Am I for: 













Why Like Us





SOCIAL 
LISTENING



SOCIAL LISTENING: MONITORING OR INSIGHT EXPLORING

Keywords	&	data	gathering	 Channels	&	timeframe	 Data	analysis	&	insight	



Social Listening Tools: language matters.
Global	vendors	 Local	vendors	



Meltwater: 



OpView



Neuftek LOWI

dashboard
insight



Qsearch



Who Am I?





內容定位策略 Who Am I for? 

消費者想要什麼︖

Content Proposition

Why Like Us? 

有何未滿⾜需求︖

Who Am I? 

我們機會點



3) Content Grid 
兼顧品牌與產品體驗的⾏銷傳播架構 



ideaL品牌⼤理想

⼤眾化 

實⽤性 娛樂性 

切實可⾏ 萬眾矚⽬ 

以智取勝 身臨其境 

個⼈化 





Social Media Management Platform



Sprout Social-多粉絲團整合管理的好⼯具



Sprout Social-多粉絲團整合管理的好⼯具
• 成效綜覽，⼀⽬瞭然 
• 重點指標，清晰明顯 



Sprout Social-多粉絲團整合管理的好⼯具
• 粉絲留⾔，輕鬆管理 
• 貼⽂排程，⽅便寫意 
• 缺點:指標較少



Fanpage Karma-競品調查妙⽤良⽅



Fanpage Karma-競品調查妙⽤良⽅ • 競品追蹤，瞭若指掌 
• 指標細緻，完整分析



Fanpage Karma-競品調查妙⽤良⽅



Efficiency Creativity Effectiveness Business Transformation+

Editorial Model
Pivotal: Speed & Agility 

Real Time Marketing Model
Pivotal: Trends

Community Platform Model
Pivotal: Engagement 

Curator Model
Pivotal: Collaboration

Lead Gen Model
Pivotal: Leads 

Partner Model
Pivotal: Major Scale

Brands who want to evolve to a more strategic use of content in 

order to reach specific business goals. 
Brands who want to improve and 

socialize their existing content 

publishing model.

Brands who want to fully transform to a 

content-centric business.

Content Optimizer

Model 

Brand Media Company

Model

DEFINING MARKETING INTENT



Social Bakers-衡量指標的好⼯具



Social Bakers-觀察各產業社群指標的權威

• 合作廠商多，資料齊全 
• 指標精準度⾼ 
•    產業報告具分析功能



Social Bakers-未來成效預估




